
I have a BTS and a bachelor's degree in chemistry, which allowed me from the
start to be in the R&D laboratory, in formulation. So I was able to have 2
different and very rewarding experiences with similar and at the same time
different challenges.
I then did a Masters Degree in more organic chemistry and natural
transformations, with another internship in formulation but in a completely
different f ield.
I had health concerns which therefore complicated the end of my studies, then I
went into teaching for 1 year (middle and high school), replacing maternity
leave. A very rewarding experience! Then I came back to Burgundy to work with
my father for 1 year on compliance and metrology in machining (big change!).
And it was during this period that I met Fanny Preney, now my partner, for over
3 years.
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GWENDOLINE,  TELL US ABOUT YOURSELF AND YOUR EXPERIENCE

Gwendoline & Fanny

WHAT IS DRUYDES?
Druydès is 2 stories of 2 women… One is Fanny, with this wonderful project, to
create healthy and natural cosmetics, a more holistic, more refined, purer
vision, to relieve the allergies of her children. She couldn't stand putting
cortisone on them every day, so she started creating products because she has
a great knowledge of ancient and traditional plants and medicines and
especially of mother-medicine, Ayurveda.
And then on the other side ... Me, poly. Allergic to too many things, a chemist
with a l i tt le alchemy in her soul, who overnight had to change her l i fe, suddenly
all consumed by health . I immediately had to question everything! Having
grown up in a family very much in love with nature, plants, f lowers and respect,
ult imately it was a homecoming.
And meeting Fanny was l ike a professional “thunderbolt”. We did not know each
other and yet ... From there was born Druydès. A brand, but also a vision, an
ethics, a complete concept around nature, plants, respect, simplicity,
allergies…. In short, a homecoming, hence the name Druydès 😊
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HOW DID YOU GET YOUR INTEREST IN CREATING AN ECO-
RESPONSIBLE BRAND?
I wanted to create. Create something, useful, healthy and natural, but I didn't
really know what, I think I was sti l l  looking for myself a l itt le…
And then I met Fanny...Fanny and her project! I joined immediately,
without hesitation, I went for it. She already had the ideas, the framework, the
project and a large part of the concept. She taught me her knowledge of
Ayurveda from that t ime and we started to quickly develop the first product, the
seeded packaging, to be 100% zero waste, and in 2017 we launched the brand!

TELL US ABOUT YOUR INGREDIENTS
Everything possible is organic, Fairtrade, or labelled. So all our plants,
vegetable oils, vegetable butters, are unrefined, raw, untreated, and certif ied.
All our plants have been carefully chosen, with great care, so that they have
other uses as well. The same can be said for our oils and butters.
We work directly with our Indian plant producers as well as others. This allows
us to have all the information on manual harvests, seasonality, provenance ...
In short, everything. It also allows us to interact with them and to create real
lasting partnerships.
Only our surfactant is not labelled, because unfortunately for solid cosmetics it
is very diff icult to find everything in one: Foaming, even in primary and unique
TA, soft, natural and solid…. The one we have chosen is sti l l  more than 80%
natural, and is very easily dispersed in water, which is why we chose it.

TELL US ABOUT YOUR FORMULATIONS
In our basic concept we have several main pil lars: simple, healthy, natural and
solid, with the least possible number of allergens as well as it being effective.
Concepts which largely meet the pil lars of Slow Cosmétique, a label of which
we are very proud.
What this implies is: no derivative of wheat (or gluten cereals) / soy / egg / milk
etc…. unfortunately we shot ourselves in the foot a l itt le bit because in green
surfactants, many come from wheat, including hair or skin active ingredients.
No perfume, dyes or essential oils etc. and neither the 26 allergens recognised
in cosmetics and no other controversial substances from a few years back (l ike
sulfates for example).
Then we are labelled Vegan & Cruelty Free so inevitably there wil l be nothing
animal based in the formulas. We have respect for animals from start to finish
in the choice of ingredients and clinical tests.
Let's also talk about solid cosmetics! We use very l itt le water, only concentrated
active ingredients The diff iculty we have is foaming, but also of keeping the
ingredients, while having a product that wil l not leave a negative footprint on
Earth…



So we use a scrupulous choice of ingredients, and are conscious of their effects, in the short
and long term on the skin and on the Planet.
And finally, because that's not enough, we decided to try everything not to exceed 10
ingredients, while still being very effective, having an abundance of foam in shampoos etc ...
Our formulas are my daily Rubik's Cube!.
It certainly is a challenge, but we are really happy that we are getting there for the
moment 😊

TELL US ABOUT THE PACKAGING OF YOUR PRODUCTS
Yes because if you say cosmetics, you say packaging!
This is another challenge ... In 2017, we decided from the start to focus on eco-
designed packaging, which is why we released our solid shampoos in a sleeve
of seeded paper. The phrase Lavoisier was followed throughout the product.
Only we needed slightly more packaging, so we went to the seeded box in 2018,
shortly after our PCD Awards.
We loved our boxes, made by a master paper-maker, we had the choice of
organic seeds, so we gave a nod to our city, Dijon, by choosing the mirrors of
Venus. And then after a lot of questioning, pondering, wondering if we could not
do better ... We took the time, we listened to feedback from our customers,
many did not get plants growing with the box, many did not plant them either
and threw the box away….
From there we said ... "Why use seeds that could feed the planet if they end up
in the bin?" And we opted for the Cocoa box, using cocoa pods recovered from
chocolate makers, and recycled cartons.
But the percentage of up-cycling of waste did not satisfy us yet ... And then ...
We found our current gold nugget. Our citrus waste box for
Druydes and grapes for Dahü. With more than 40% of waste and everything is
made with green energy. So for the moment we stop there but the search for
solutions that are always "more" is also part of the DNA of Druydes!

WHAT ARE THE DIFFERENT TYPES OF PRODUCTS THAT DRUYDES
OFFERS?
To date we have a range of 5 solid shampoos, including one for toddlers,
babies and children under 3 years old. All made without perfume, without
essential oils etc! We also have a very pure and very very “slow routine” solid
makeup remover inspired by the famous Japanese layering.
It is more l ike a very rich treatment for dry and mature skin than a facial
cleanser. It 's really a mixture of butters and vegetable oils, plant powders and a
vegetable...beetroot!

WILL NEW PRODUCTS BE RELEASED?
Yes ! we plan to expand the family this year, if everything goes well:



A body soap, much called for and long awaited by our customers.
A very nourishing balm, usable on all skin types, even the driest and the most
fragile and also in post-tattoo care (more than 50% of the Druydès team is
tattooed ^^).
Another makeup remover, yes! It will be different, less rich, more suitable for
all types of skin, such as oily skin. It will be more cleansing but still  very soft,
and suitable for the eyes.

 
 

 
Then… We will keep ithe rest a secret for now! 😊

DOES DRUYDES,  HAVE ANY LABELS ?
Yes, since the brand's commencement in 2017, we have applied for the Vegan
& Cruelty Free label by PETA US, because it was obvious to us that animals
are respected in our concept.
We are also very proud to have the Slow Cosmetic label, which is increasingly
recognised worldwide, because it is based on precise concepts and a very
strict, very committed product ethics.
We are thinking about an organic / cosmos label…
This has been part of our plan from the start… and although the thinking time
seems long, I think that this year we wil l f inally answer this question 😊

WHERE CAN WE FIND YOUR PRODUCTS?
Everywhere! We are fortunate to have a wide range of distributors!
We have bulk grocery stores because we are members of the Bulk network
(Fanny is even an ambassador for our region), concept stores, delicatessens,
etc.
But also independent organic stores, pharmacies, hairdressers, barbers,
marketplaces & e-shops and of course, directly on our website.
The quickest would be to answer where we are not… We are not and refuse to
be on: Amazon, CDiscount, Ebay….
Everywhere that leads to mass overconsumption.

IF  YOU WERE A COSMETIC,  WHICH ONE WOULD YOU BE AND
WHY?
I would be…. The Druydès solid shampoo "softness", because I love its design,
its smell, and its honey colour. It would have to be a solid product because it
has a positive impact on the environment and even though it 's a small gesture,
it wil l have a positive impact on our planet!

You will find Druydès at stand 113 at I Feel Good event, Espace Champerret Paris, the 04 & 05 november 2020
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